OVERVIEW

DOWNTOWN KALAMAZOO

Analysis based on 62,409 data points from 3,240 responses between June 1, 2014 and August 9, 2014.

AGE BREAKDOWN
INCLUDING MILLENNIALS,

, & BOOMERS

AGE BREAKS ARE BASED ON CURRENT DIFFERENCES IN LIFE
ACTIVITIES BY SUB SETS OF GENERATIONAL RESPONSE.
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WHAT ARE PEOPLE DOING WHEN THEY VISIT DOWNTOWN?

1. RESTAURANT

7% / / 69%
2. SHOPPING

38% / / 46%

3. BARS/NIGHTLIFE

44% [/ / 24%
@] 4. BREWERY

39% / / 20%
B] 5. FESTIVAL

31% / / 29%

6. WORK

26% / / 26%
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21% FILM

21% ART HOP

18% LIVE MUSIC

14% ART GALLERY/MUSEUM

7% PRIVATE EVENT

6% STAGE SHOW/THEATER

5% PERFORMING ARTS EVENT
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HOW OFTEN DO PEOPLE
VISIT DOWNTOWN?
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|— 2-4 /WEEK
ONCE /WEEK
2-3 /MONTH

ONCE /MONTH
' — 2-4 /YEAR

RARELY
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HOW DO PEOPLE FIND OUT

ABOUT EVENTS DOWNTOWN?

HOW PEOPLE GET
TO DOWNTOWN

FACEBOOK
DISCOVERKALAMAZOO.COM
DOWNTOWNKALAMAZOO.ORG
RADIO

NEWSPAPER

EMAILS FROM RESTAURANTS/RETAILERS

66%

OTHER BLOGS/WEBSITES, TV NEWS, EMAILS FROM DOWNTOWN KALAMAZOO INC,
BILLBOARDS, EMAILS FROM ARTS ORGANIZATIONS, TWITTER, KALAMAZOOARTS.COM,
INSTAGRAM, MAGAZINE ADS: <17%. *NO SIGNIFICANT ADVERTISING CAMPAIGNS WERE
RUNNING DURING THE TIME OF SURVEY COLLECTION.
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of greater kalamazoo

89% DROVE AND PARKED
29% IN A PARKING GARAGE

26% IN A FREE SPACE ON THE STREET

21% IN A PARKING LOT
13% AT A METER
6% WALKED
<3% RODE A BIKE
<2% PUBLIC TRANSPORTATION
<1% AMTRAK
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RADISSON PLAZA HOTEL & SUITES
KALAHAZOO * MICHIGAN



DOWNTOWN KALAMAZOO

RESIDENTIAL

Analysis based on 62,409 data points from 3,240 responses between June 1, 2014 and August 9, 2014.

AGE OF PEOPLE LIVING DOWNTOWN

AGE BREAKS ARE BASED ON CURRENT DIFFERENCES IN LIFE
ACTIVITIES BY SUB SETS OF GENERATIONAL RESPONSE.
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ADULTS PER f

HOUSEHOLD
B 2 (46%)
B 1(32%)
B 3 (18%)
m 4% STUDENTS PER
S+ (%) HOUSEHOLD
B O (66%)
B 1(26%)
H 2 (7%)
H 3+ (1%)

FULL TIME INCOMES

PER HOUSEHOLD

M 1(35%)
M 2 (36%)
W 3+ (10%)
RELATIONSHIP
STATUS

B SINGLE, NEVER MARRIED (44%)
B MARRIED (26%)
I DIVORCED (14%)

IN RELATIONSHIP (13%)
B SEPARATED (2%)

Il WIDOWED (1%)
DOMESTIC PARTNERSHIP OR
- u CIVIL UNION (1%)
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DOWNTOWN KALAMAZOO

DINING & RETAIL

Analysis based on 62,409 data points from 3,240 responses between June 1, 2014 and August 9, 2014.

DOWNTOWNERS ARE SPENDING SMALL AMOUNTS FREQUENTLY

RARELY
200 Il MONTHLY
= B WEEKLY
DAILY
100 B WORK/LIVE

2-3 TIMES PER MONTH

50
2-4 TIMES PER WEEK

o <$10 $10-24 $25-49 $50-74 $75-99 $100-149 $150-199 >$200
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BABY BOOMERS

* 23% 2-3 visits per month
* 21% Work downtown

* 68% Married

* 87% No kids under 18

e 22% Spend $25-49

* 20% Spend $10-49

e 22% 2-4 visits per week
*« 20% 2-3 visits per month
* 57% Married

* 67% No Kids

* 52% Non-students

* 25% Expect to spend $10-24
» 24% Expect to spend $25-49
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